
HOW TO

MATERIALS &  BUDGET

What is it? This campaign takes a posit ive spin on the controversial Netf l ix Show, 13 Reasons 

Why. It  aims to highl ight people who have helped those who are struggling with mental health 

by sharing their story and naming 13 people or 13 reasons that have helped them during a t ime 

they were struggling.   

There are many ways to get the campaign to your school.  You could talk to your schools 

administration about playing pre-recorded tapes over the loud speakers during morning 

announcements,  hold an assembly where students stand up and share their story and 13 reasons 

why not,  or even make posted notes and st ick them to lockers,  bathrooms, and on desks. 

Ult imately,  i t 's  up to you and your club.

The goal is to create an anti-suicide message in your high school by helping students know 

they are not alone in their struggle and saying thank you to others who helped them. 

If  recording stories,  you can use an app on a smart phone. If  pursuing the poster idea, gather 

some posters and markers or paint to decorate the poster board. Don't forget tape! Possibly,  

st ick-notes for l i tt le reminders that can be found al l  over the school.  

NUMBER OF STUDENTS REACHED

This message is powerful because it  is heard by everyone al l  over the school and it  is a real 

voice, a real person being vulnerable and sharing their story. 

TIMELINE

The preparation t ime for this activity is a few weeks in order to gather school 

administration approval and f ind people who are wil l ing to share their stories. 

The stories should not be long, maybe lasting 4-6 minutes. 

Students at a high school in Michigan started the campaign 13 Reasons Why NOT, and you can do it  too! 

13 Reasons Why NOT


